A BRIEF PROFILE OF MR. A.R.UNNIKRISHNAN,
NATIONAL HEAD-SALES&MARKETING, SAINT-GOBAIN INDIA PRIVATE LIMITED-GLASS
BUSINESS

Mr. Unnikrishnan, an engineer by qualification obtained his Post Graduate degree
in Management from the prestigious Xavier Labour Relations Institute (XLRI-
Jamshedpur) with focus on Marketing_and Finance.

At Grindwell Norton, a SAINT-GOBAIN Group Company, Unnikrishnan, served in
the Abrasives division for 5 years and was instrumental in spearheading the sales
division with a special focus on key clients — TATA Group companies.

In 1997, Unnikrishnan worked closely on SAINT-GOBAIN Group’s investment
agenda in India in the Glass business.

A multi-tasker, Unnikrishnan was involved in creating a strategic road map and
standardising the logistics, exports and sales & marketing operations of the Glass
division of the conglomerate in India during its formative days.

With rich experience of over 18 years in the Glass Industry, Unnikrishnan now is
the National Head for Sales and Marketing for the Glass Business of Saint-
Gobain.

His brainchild has been a unique vertical of Saint-Gobain Glass India- Structural
Glass Solutions that focuses entirely on high end integrated glass solutions for
the Indian Construction Industry in areas of Sustainability, Safety and
Contemporary Architectural Design.

A key to Saint-Gobain’s success in India is due to its extensive partnering with
stakeholders of the Industry. Spearheading the movement at its helm,
Unnikrishnan is instrumental in SGC (Safe Glass Consortium) and Glass
Academy — a unique initiative of Saint-Gobain Glass in engaging the various
stakeholders of the Industry towards world class manufacturing and skill building
practices.

Apart from his professional role at Saint-Gobain, he has been the Chair

representing various fora in the areas of Sustainability and Regulations drafting
key policy structure frameworks for the Indian Construction Industry.
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